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Vacation...It All Starts Here!
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BUSINESSvoice
The Official Newsletter of the York County Chamber of Commerce

With more residents choosing to vacation close to home this summer, the 
York County Chamber would like to highlight some of the many experiences our 
region offers. With options ranging from antiquing to zip lines, there are likely 
several you’ve never tried. 

Our local wine trail is becoming so popular 
that the York County Convention & Visitors 
Bureau (YCCVB) is unveiling a November wine 
event to complement its Spring Tour de Tanks. 
Other new attractions are garnering interest 
as well. According to YCCVB’s Alison Smith, 
Pennsylvania recently launched a Civil War Trail. 
“York County is home to 13 story stops,” she 

explains, “which is more than any other county.” The interpretive markers 
are designed to bring history to life. A new art trail features artisans like 
internationally renowned painter Rob Evans. There’s even a new Sweet Treats 

& Salty Eats Snack Food Trail to keep your energy up 
while you’re touring the countryside.

Less structured fun can be found through York 
County Parks and Recreation by hiking, biking, or 
horseback riding on our many woodland trails as well 
as paddle boating, kayaking and moonlight canoe 
rides. Consider challenging your family and friends 
to compete in the Keystone Games at the York Expo 
Center this August - choose archery, volleyball or even 
water polo. For outdoor enthusiasts, Ski Roundtop 
offers a vertical trek 
adventure package, a 

flying leap ropes course and curious things 
called H2OGO balls (imagine body surfing 
inside a ball while rolling down the slopes). 
There’s always the newly extended Rail Trail and 
Nixon Park’s wildlife display, and those seeking 
relaxation can choose healing stone therapy 
at a local spa like Healing Happens. Equally 

de-stressing, stay a few nights at a B&B such as the Lady 
Linden Bed & Breakfast on the Avenues.

July offers a variety of recreational activities. Attend 
the Chamber’s Jazz in July, a popular outdoor event set 
in a local vineyard. Try to win breadsticks at a Revolution 
game, start bidding at one of the area’s many auctions or 
take in a performance of Tommy at York Little Theatre.

In August, you can witness a historical street skirmish 
or period medical treatments at Hanover’s Civil War Living History Weekend 
(hanoverhospital.org). For a creatively inspiring experience, stroll or shop your way 

through 80 fine artisans at Yorkfest. If you’re feeling 
brave, you could always audition for Willy Wonka 
at Dreamwrights or Little Mermaid at the 
Strand Capitol.  

Throughout the summer 
and fall there are several 
York City walking tours 
and 15 factory tours. At 
the factories, meet the 
craftspeople who make cool 
products like Harleys, Utz 

potato chips and Wolfgang chocolate. Learn how far 
our county’s manufactured goods travel on a tour at 
York Wallcoverings, whose products can be found in 
40 countries. Cool off at Hershey Resorts’ East Coast 
Waterworks or take the “Coastline Plunge.” Search out 
great finds at one of York County’s many antique stores, such as The Mockingbird 
Shop. As summer winds down, head to the York Fair to catch Kelly Clarkson in 
concert and enjoy its many other attractions.

 Still looking for more ideas? Check out the Chamber’s Quality of Life in 
York County magazine in print or online at www.YorkChamber.com. This 
summer, learn something you didn’t already know about York County by 
enjoying recreation…locally. BV
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To help our members grow York County’s economy 

while improving our environment, preserving our quality of life and 
promoting individual initiative, responsibility and free enterprise. 

Chamber Officers 2009-2010
Arlene LaPore, Susquehanna Trust & Investment Co., Chair

Thomas Donley, Chamber President
Dr. Joel Rodney, Penn State York, Executive Committee Chair

John Lloyd, MANTEC, Inc., Chair Elect
James Gante, Stambaugh Ness, PC, Treasurer

Ron Hershner, Esq., Stock and Leader, Attorneys at Law, General Counsel

Chamber Directors 2009-2010
Doug Berman, Beard Miller Company, LLP

Michael Black, Citizens Bank of Pennsylvania
Dave Brown, Brown’s Orchards & Farm Market

Elizabeth Dellinger, York Traditions Bank
Michael DiMauro, Harley-Davidson Motor Co. – York Vehicle Operations

Jennifer Geesey, Central Penn Benefits
Steve Gohn, CYB Systems, Inc.

John Klinedinst, C.S. Davidson, Inc.
John Lewis, DOCEO Office Solutions

Barbie Matthie, E.K. McConkey & Co., Inc.
Crawford McFerran, Susquehanna Bank

Dennis Miner
Leroy Moore, Jr., Wells Fargo Home Mortgage

Tony Pantano, IMwave, Inc.
Dr. Darla Pianowski, Eastern York School District

Scott Rogers, The Glatfelter Agency, Inc.
Debbie Simon, SF & Company, CPAs and Business Consultants

Jon Toy, FASTSIGNS
Kim Walsh, Inside Out Creative

Karen Young, HR Resolutions, LLC
Anne Zerbe, Esq., CGA Law Firm, PC

Staff Contact Information
For detailed Chamber staff information visit

www.YorkChamber.com
The official newsletter of the York County Chamber 

of Commerce. YCCC is solely responsible for 
editorial content. Please email comments to: 

heine@yorkchamber.com
Louise Heine, BUSINESSvoice Editor

Circulation Statement
USPS #023366, ISSN #1930-0735

BUSINESSvoice is published monthly by the York County 
Chamber of Commerce, 96 S George St, York, PA 17401, 

717-848-4000. Reproduction or use without permission of 
editorial or graphic content in any manner is prohibited. Periodicals 

postage paid at York, Pennsylvania. Annual subscription rate is 
$15 for 12 issues; two subscriptions is $27 for 12 issues; 

three subscriptions is $36 for 12 issues. POSTMASTER - Send address 
changes to BUSINESSvoice, York County Chamber of Commerce, 

96 S George St, York, PA 17401, or email grothe@yorkchamber.com. 
Allow three weeks for all new subscriptions to take effect.

Contributors: Cindy Kalinoski, The Word Helper, 
Jake Romig & York County Community Foundation

717.233.0109  •  www.benchmarkgroupmedia.com
 Jeff Weiss, Advertising Sales - x. 123
jweiss@benchmarkgroupmedia.com

Derek Hollister, Creative Director, Custom Publishing - x. 125
dhollister@benchmarkgroupmedia.com

Produced by:

BUSINESSvoice

Many of the environmental issues that afflict the 
modern world are caused by human disruption of the 
geochemical cycles. 

Ammonia, nitrate and phosphate are applied with 
chemical fertilizers to our agricultural fields, gardens 
and suburban lawns. Soil erodes from fertilized land 
carrying huge quantities of phosphorous and nitrogen 
into streams, lakes, bays and ultimately the oceans. These 
nutrients stimulate explosive growth of algae. A bacterium 
consumes the algae as it dies and the bacteria respiration 
uses up the oxygen in the water killing other organisms. 
The end result is severe damage to aquatic ecosystems, 
and this is what’s happening to the Chesapeake Bay.

The Agricultural and Land Preservation Committee 
and the Codorus Watershed Endowment Committee 
of the York County Community Foundation joined 
forces with the Alliance for the Chesapeake Bay and 
the U.S. Environmental Protection Agency to fund a 
York County Circuit Rider program. The Circuit Rider 
facilitates the accelerated implementation of projects 
and initiatives which serve to reduce sediment, nitrogen, 
and phosphorus entering our waterways by offering free 
technical assistance, grant writing, grant administration, 
and local project identification to municipalities and 
other stakeholders throughout York County.

In the County there have been considerable efforts 
to restore degraded streams. Even though one of the 
milestones for PA is restoring around 215,000 feet 
of non-urban streams, the money to do this is very 
limited. Most of the restoration effort has been focused 
in the Codorus Watershed, but every watershed in York 
County has severely degraded streams.

As a land owner here are a few things you can do 
to help:
 • Buy phosphorus and nitrogen free detergents 
  (dish and laundry) and lawn fertilizers.
 • Recycle even if your municipality doesn’t have a 
  curbside pickup.
 • Install rain barrels.
 • Capture roof and driveway runoff in rain gardens and 
  limit the amount of storm water entering storm 
  drains.
 • Do not dump anything other than clean water  
  down storm drains.
 • Drive less – carpool, utilize public transportation 
  as much as possible.
 • Do not mow to the edge of creeks and streams.
 • Maintain a forested buffer along creeks and streams.
 • Do not discard pharmaceuticals into toilets, 
  sinks and drains.
 • Wash your car in the grass.

Visit www.YorkChamber.com for more 
information on this topic.

www.PennNationalInsurance.com

The Members 
Advantage 
Program 
(MAP)

A business insurance program  
that has returned

over $4.2 million
in premium dividends to its members.

�  Offered exclusively to Chamber members
�  Competitive pricing and comprehensive business 

insurance coverages
�  Outstanding loss control, claim & customer services

Contact Kate Gaudet at the Chamber  
today to learn how you can join.   
717-848-4000
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 Tom Donley, PresidentYOURvoice > 

You can ask 10 business people how they are 
balancing their budget to survive and you’ll get ten 
different answers. Conservatives say duck down, cut 
costs. Progressives say limit spending but keep moving 
forward. Which side is right? Small business advisor 
Brian Moran, Moran Media Group, says, “In most 
cases, a combination of the two ideologies usually 
works best.”

The Pennsylvania budget for 2010 is a good example. 
Faced with a $3.2 billion deficit, the Administration has 
been cutting spending and looking to increase fees, “sin” 
taxes and a three-year bump in the personal income 
tax. This “progressive” approach will maintain education, 
most of welfare funding and more of the state’s economic 
development and “quality of life” programs. Senate 
Republicans also want to maintain education funding, 
but oppose a broad-based tax increase.

Pennsylvania’s budget is huge compared to yours; 
however, that doesn’t mean your challenges are any 
easier. After all, you’re running your business and 
paying the taxes that run the state.

Here are five rules recommended by Brian Moran: 
“A Solid Business Plan Is Your GPS System. Do you 

have a business plan in place for 2009? … Many small 

Measure Twice, 
Cut Once�
Have a Plan

businesses will fail this year because they don’t have a 
plan to navigate the recession. They might use an axe to 
cut costs when a surgical knife is needed. A solid business 
plan will tell you where to make cuts while examining 
potential revenue-generating opportunities.”

“Measure Everything. Once your plan is ready, 
make sure that you have the right tools to measure 
its effectiveness. To cut fat without cutting muscle or 
bone, understand what works and what doesn’t. Are 
you getting ROI from your advertising campaign? 
Is each sales territory generating sufficient revenue? 
Will purchasing new technology make your business 
more cost efficient? Follow the adage of great tailors: 
Measure twice; cut once.”

“Negotiate and Renegotiate Deals. Today, most 
companies are willing to work with you to keep you as a 
customer. That said, you should expect your customers to 
renegotiate their deals with you. Know what concessions 
you’re willing to make in advance of negotiations.”

“Don’t Put All Your Eggs in One Basket. I hear the 
same story all the time. ‘We lost our largest customer, 
and it put us out of business.’ In any economy, it’s a 
bad business decision to have one client generate more 
than 25% to 30% of your total sales.”

“Have a Contingency Plan. Life rarely goes according 
to plan; neither does business. If your largest customer 
walks out tomorrow, what is your backup plan? If your 
credit line gets unexpectedly cut, do you have a plan 
B? If your top salesperson jumps ship, do you have a 
succession plan?”

We are here for your business and to fight for a 
better business climate in Pennsylvania.  Keep in touch 
and stay connected.

<PRESENTINGsponsor >     

abc27 Digital Transition 
A Success

On June 12 at 12:01 p.m., WHTM abc27 entered 
the age of digital television. The federally mandated 
switch has been in the works for decades. But it was 
over the past year that abc27 launched an aggressive 
campaign of public service announcements, news 
reports and community events to help viewers 
prepare for the transition. As a result, the station 
received only a few calls with concerns.

Digital television (DTV) is technology that gives 
viewers clearer pictures and sound, plus more 
programming choices. In addition to their primary 
station, 27.1, featuring award winning local news 
and ABC programming, WHTM also operates RTV 
27, the Retro Television Network, on digital channel 
27.2. RTV 27 features classic television shows of the 
past. The station also recently re-launched the abc27 
Weather Channel on digital channel 27.3, with round 
the clock local and national weather updates.

REACH THOUSANDS
THROUGH DIRECT MAIL.

Today, more than ever, business owners 
are turning towards direct mail as their 
advertising option to reach as many 
potential clients as possible, in the most 
economic manner as possible. We can do 
that for you. 

Let us give you a quote today...I’m sure 
you’ll be pleasantly surprised!

Contact Len Boccassini, Director of Sales, 
for more information at 717.233.0109 ext. 
132 or email lenb@harrisburgmagazine.com.

3400 N 6th St.   Harrisburg, PA 17110   717.233.0109BENCHMARK GROUP MEDIA

LAYOUT. DESIGN. 
PRINTING. FOLDING. 
LABELING. MAILING.
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<JULYchamber EVENTS>
Chamber Ambassador Meeting
Mon, July 13 / Noon, Chamber Board Room
Ambassador Volunteers commit to attend ribbon cuttings, meet 
and greet at Business After Hours, deliver New Member packets, 
provide member leads and assist in member retention.
Ambassadors: Register online at www.YorkChamber.com.

New Member Orientation
Thu, July 16 / 8 a.m., Chamber Board Room
New Member Orientation is for all new members and new
employees of existing members. Learn the ins and outs of how
your business can best benefit from your membership. Don’t 
forget to bring your business cards.
Register online at www.YorkChamber.com.

Jazz in July
Thu, July 16 / 5-8 p.m., Naylor Wine Cellars, Inc., Stewartstown
Delicious food and local wine, scenic vistas, entertainment by 
local Jazz/Blues artist Rose Hudson. A perfect way to spend a 
summer evening. Open to the public; rain or shine.
Register online at www.YorkChamber.com.

York County Chamber Economics Club
Wed, July 29 / 7:30 a.m., The Yorktowne Hotel
Carl Knoch, Chair and Don Gogniat, Vice-Chair, of the York 
County Rail Trail Authority, present The Economics of Rail Trails. 
Registration begins at 7:10 a.m.
Register online at www.YorkChamber.com.

Small Business Seminar Series � 
Breakfast Plus
Fri, July 31 / 7:30 a.m., York Expo Center
The Obama Administration has brought a very different – and 
decidedly pro-labor – attitude to the employment environment. 
Mike King, Esq., Stock and Leader, Attorneys at Law, and Jody Keller, 
Beard Miller Company, LLP, present Brave New World: Employment 
Law in the Age of Obama.
Register online at www.YorkChamber.com.

<chamber BLOGS � details at www.YorkChamber.com >

Presented by

Presented by

Presented by

GETTING SOCIAL MEDIA SAVVY
How to Use Web 2.0 Strategies for Corporate Marketing
Presented by Kim Walsh, President of Inside Out Creative
Thursday, July 9 / 8 a.m.-Noon
The Offices of Staub & Associates
1600 Sixth Ave, Ste 104, York
$249/person, Chamber members receive discount
Register at www.increative.net

The York County Chamber of Commerce is pleased to be a Marketing Partner for these events.The York County Chamber of Commerce is pleased to be a Marketing Partner for these events.

Presented by

October 3 & 4
Memorial Hall, York Expo Center
Vendor spaces still available
Chamber members receive discount
Information available at www.thepeak985.com

Leading the Way
Chamber staff was busy 

qualifying contestants for a 
drawing to win a Garmin 
GPS during the Business & 
Technology Expo held in May. 
Congratulations to our lucky 
winner, Doug Rowell, Outreach 

Coordinator for Members 1st Federal Credit Union.
In order to qualify a contestant had to correctly identify 

one of the Chamber’s Strategic Plan goals (hint: they were 
all over the Chamber Booth!): 

• Fight for Business, Members First; 
• Add Member Value and Grow the Chamber;
• Go from Good to Great;
• Connect the Next Generation of Business Leaders;
• Champion Regional Growth.

CHAMBER 
NIGHT 

AT THE 
REVOLUTI0N 

THU, AUGUST 6, 7 p.m. 
York Revolution vs. 

Camden Riversharks 

Tickets: $5  
Purchase tickets at the 

York County 
Chamber of Commerce 
96 S George St, Ste 300 

York, PA 17401 
Office Hours: 

8:30 a.m.-4:30 p.m. 
Monday-Friday 

Quantities are limited. 

www.YorkChamber.com 
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PRObusiness >                         by Bob Jensenius

PA Budget Fight Heats Up, Chamber Members Hear Both Sides

With a huge Pennsylvania budget deficit that 
just keeps growing, the York County Chamber was 
pleased to provide an opportunity to our members 
to hear both sides of this critical business issue.

The PA business community knows all too well 
the importance of the Commonwealth’s budget 
process. The current business climate still echoes 
the problems caused by budgets in the early ‘90s that 
added tax burdens to the business community.

The York County Chamber participated in a breakfast 
hosted by Senators Mike Waugh, R-28, and Lloyd Smucker, 
R-13, featuring Senator Jake Corman, Chairman of the 
Pennsylvania Senate Appropriations Committee.

The meeting provided a unique opportunity to 
hear firsthand the point of view of the senators who 

helped author Senate Bill 850. SB-850 proposed a 
$27.3 billion budget, which would obligate $1.35 
billion less in spending than the Governor’s original 
budget proposal in February.  

The York County Chamber was also pleased to 
welcome former Secretary of Revenue, Stephen Stetler, 
to the June ProBusiness Council meeting. Secretary 
Stetler addressed the Governor’s proposed budget and 
expressed that Governor Rendell feels that his proposed 
budget preserves essential services for struggling 
families and will enable Pennsylvania to recover from 
the national recession and emerge stronger. 

At press time, it’s anyone’s guess whether a 
balanced budget will be passed by June 30, the 
deadline required by state law.

L-R: John W. Lloyd, Chair Elect, York County Chamber; Bobbi Hartlove-
Fronczek, ProBusiness Council member; Senator Smucker; Senator 
Waugh; Bob Jensenius, Executive Vice President, York County Chamber.

L-R:  Bob Jensenius, Executive Vice President, York County Chamber; 
former Revenue Secretary Stephen Stetler; John Klinedinst, Chair, 
ProBusiness Council. 

More than 125 golfers (and ducks) braved the rainy weather 
on Friday, June 5 at the Chamber’s Annual Golf Outing. At 
one point, it was reported that Briarwood’s grounds crew were 
using squeegees to clear the greens! Thanks to Briarwood, the 
sponsors, Committee, staff and volunteers.

Golf Outing winners included:
Division 1: First Place, Capital BlueCross #1; Second Place, 

Lebo Skin Care; Third Place, Capital BlueCross #2.
Division 2: First Place, D&D Distribution; Second Place, The 

Glatfelter Agency, Inc.; Third Place, Hardkohr Sports & Fitness.
Division 3: First Place, Susquehanna Bank and United 

Health Care; Second Place, United Concordia; Third Place, 
National Certified Testing

Division 4: First Place, PROforma Forsythe Marketing 
and ELA; Second Place, Colony Papers; Third Place, Buchart 
Horn, Inc.,/BASCO Associates.

Contest Hole Winners: Longest Drive, Bob Wert and 
Aaron Koehler; Closest to the Pin #3, Steve Thomas; and 
Closest to the Pin #12, Bill Greenawalt.

Mark your calendars! The 22nd Annual York County 
Chamber Golf Outing is scheduled for Friday, June 4, 2010. 
We’ll see you there!

The Chamber Golf Outing

Golf Committee Chair, Matt Schedler, presents trophies to Division 1 winners.

Free Ebook Provides 
Member Value

The 2009 edition of the York County Chamber Quality of 
Life and Business Resource Guide is now available online!  

New this year 
you’ll notice that 
the online version 
is easily searchable 
by company name 
or category and 
contains active 
links for members’ 
emails, Web sites, 
and all advertisers. 
This added value 
increases your 
opportunity for 
exposure when 
consumers are 
getting information 
on relocating to our community or checking out where to 
visit. You can also print out information from the ebook 
as a PDF.

View it directly on our home page at www.YorkChamber.
com and under the Relocation and Visit York tabs. 

We hope everyone enjoys this new digital edition. As 
always, please contact us and let us know if you have any 
questions or need additional information. For a complete 
staff list go to the Chamber tab at www.YorkChamber.com. 

Keep your eye on the Chamber over the next several 
months as we will be unveiling our Web site redesign in 
the fall.
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NEWmembers > The Chamber Welcomes You!

Remember to contact these and other York County Chamber members when you are in the market for a 
product or service they provide. 

Anita Marchesani, PhD
Life Coach
2890 Dewberry Rd
York, PA 17404
Phone: 717-779-2627
Email: anita@dr-anita.com

AT&T
Cellular/Mobile Telephone Equipment & Service
6129 W Manchester Mall
York, PA 17408
Phone: 717-767-7787
Email: delano.howard@att.com

Bailey Coach
Transportation
123 E Market St
York, PA 17401-1279
Phone: 717-718-0490
Email: info@baileycoach.com

Baltimore Orioles
Professional - Sports
333 W Camden St
Baltimore, MD 21201
Phone: 410-547-6073
Email: acline@orioles.com

Brown’s Farm Market & Garden Center
Farm Markets
3100 N George St
York, PA 17406
Phone: 717-767-4142
Email: info@brownsorchards.com

Buttonwood Gardens
Apartments
301 Friendship Ave
Hellam, PA 17406
Phone: 717-840-4700
Email: leasing@buttonwoodgardens.com

City Floors of York, Inc.
Floor Coverings
340 W Market St
York, PA 17401
Phone: 717-848-2178
Email: cityfloors@comcast.net

Colonial Advertising, Inc.
Advertising - Specialties
210 N Blettner Ave
Hanover, PA 17331
Phone: 717-632-7646
Email: paula@colonialadv.com

Graphix Studio
Silk Screening
25 E Philadelphia St
York, PA 17401
Phone: 717-683-8767
Email: davidson.gerald@gmail.com

Interstate Private Investigators
Private Investigator
210 Blettner Ave
Hanover, PA 17332
Phone: 717-637-6481
Email: jim21131@embarqmail.com

Mark Landis
Illustrator
58 N Queen St
Dover, PA 17315
Phone: 717-292-6160
Email: m1landis@yahoo.com

Mid Atlantic Managed Networks
Computers - IT Support
1132 W Springfield Rd
Seven Valleys, PA 17360
Phone: 866-258-5034
Email: info@mamn.net

Pain Medicine of York, LLC
Physicians & Surgeons
2080 springwood Rd
York, PA 17403
Phone: 717-848-3979
Email: pamlaucks@comcast.net

Ultra Dental
Dentists
233 Pauline Dr
York, PA 17402
Phone: 717-741-5707
Email: drtom@ultradental.com

Verizon External Affairs
Telecommunications
303 Walnut St, 12th Fl
Harrisburg, PA 17010
Phone: 717-777-4183

Wheeling Financial Advisors
Financial Planners
3421 E Market St
York, PA 17402
Phone: 717-840-0914
Email: robert.wheeling@questarcapital.com

BUSINESSpeople>
Cheryl Nusbaum, Tastefully 
Simple Ind. Consultant, 
was recognized for her sales 
achievement. She received 
the 10 Top Sales Achiever 
Award for the NW Region. 
She has attained this honor for 
seven consecutive years after 

starting her business in 2001. She has a team of 
91 consultants nationwide and is a Team Mentor.

Mark Ehrsam, of CORE-Design 
Group, LLC, has achieved 
LEED® Accredited Professional 
certification from the U. S. 
Green Building Council. LEED® 
Accredited Professionals have 
demonstrated a thorough 
understanding of green building 

and the LEED® Green Building Rating System™.

Barbara Woleslagle Weedon, 
PWS has joined Century 
Engineering as Senior 
Environmental Specialist, heading 
the environmental services in the 
New Cumberland office.  She 
provides wetland delineation 
expertise, NEPA documentation, 

Chapter 105/Section 404 permitting, and threatened 
and endangered species coordination, particularly 
Phase I Bog Turtle Surveys as well as overseeing 
work performed by subcontractors.

Paul A. Adams of Shumaker 
Williams, PC, has been appointed 
to the Task Force on Regulatory 
Restructuring of the Banking 
Law Committee of the American 
Bar Association, assisting the 
ABA’s Presidential Task Force to 
comment on legislative proposals 

and make recommendations on regulation of 
all financial markets including the commercial 
banking industry.

Leadership York was named 
a finalist in the Collaboration 
category of Central Penn Business 
Journal’s 10th annual Nonprofit 
Innovation Awards in recognition 
of innovation in its Leadership 
for Diverse Schools program. 
The award reflects originality, 

effectiveness, measurability, efficient utilization 
of resources, and potential as a model for other 
organizations. The Leadership for Diverse Schools 
program is in its third year.

Giving Forward… 
Leaders Giving 
Back to Move 
Our
Community
Forward
Through a gift to the Foundation of the 
York County Chamber of Commerce, you 
can help sustain and perpetuate our 
vital York for the future. 

To become a Friend of the Foundation, a 
Donor or Legacy Giver, contact Chamber 
President Tom Donley, 717-848-4000, 
donley@yorkchamber.com. 

To learn more, visit 
www.YorkChamber.com. 
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1st Class Travel
115 W Jackson St
York, PA 17401
717-718-5507
Our goal is to provide an extraordinary travel 
experience. If you can visualize a dream vacation, 
we can make your dream a reality. We specialize in 
customized vacation packages for individuals and 
corporate business.

Haller Enterprises
801 Loucks Rd
York, PA 17404
717-845-4500
Haller Enterprises provides a full range of plumbing, 
heating, cooling, electrical and water conditioning 
services for residential construction, commercial 
and remodeling projects.  Haller recently opened 
its fourth location along Route 30 in York.

Advanced Vein & Laser Center
191 Leader Heights Rd
York, PA 17402
717-741-2214
Advanced Vein & Laser is the region’s only total vein 
care center. Dr. Steven Heird and his caring team 
strive to provide a warm and inviting experience 
from the first visit to the final treatment. 

The Backyard Bird Store, LLC
332 N Main St, Ste B
York New Salem, PA 17371
717-792-3750
At The Backyard Bird Store, we sell a wide variety of 
bird feeders, seed, as well as bird baths, houses and 
related accessories, books, CDs, DVDs, binoculars 
and bird-related gifts for the wild bird enthusiast.

Bellomo & Platt, LLC
910 S George St
York, PA 17403
717-845-5390
Jeffrey Bellomo and Nathan Platt specialize in 
business and taxpayer representation, wealth 
preservation, asset protection, estate administration, 
real estate transactions, and elder and technology law.
They look forward to becoming one of your most 
trusted advisors.

fastlogostore.com
PO Box 336
Mount Wolf, PA 17347
877-496-6202
fastlogostore.com - Your company logo on just 
about anything! Seven-day turnaround on screen 
printed and embroidered apparel; exceptional 
pricing on quality full-color business cards, 
brochures and letterhead; exciting promotional 
products that keep your logo front and center.

Ribbons Courtesy of Morex Corp.         Gold Sponsor: Janney Montgomery Scott, LLC

<RIBBONcuttings >

IDEAS
great

PRINTING
great

WE CAN
DO THAT!

Beard Printing
717-854-7799
800-553-5735

www.beardprinting.com

for ALL your
printing needs



Every month, every week, every day, every minute, 
people are bombarded with a constant stream of 
information … whether it•s a billboard read while 
driving home from work, a commercial watched 
during a favorite sitcom, a jingle heard on the radio 
or a banner seen scrolling across a Website.  There 
are thousands of companies and professionals in 
the market competing to capture the attention of 
prospective clients.  And, these days, reaching future 
customers or staying in touch with valued patrons, in 
a personal way, has become more and more difficult.

But after years of experience and research, 
seasoned entrepreneur, James Geedy, has developed 
a unique tool to help professionals break through the 
wall of constant information by creating American 
Generations Magazine … a bi-monthly salute to 
life and ideals in America. By joining forces with 
good friend and mentor, Dan Beard, who locally 
manufactures American Generations Magazine, this 
new tool represents a revolution in reaching targeted 
consumers.  Geedy understands how important it is 
to retain and acquire clients, and that•s why he has 
created this innovative solution of niche marketing.  
•American Generations Magazine is a stay-in-touch 
program designed to remind important clients that 
they are appreciated through the form of a gift,Ž 
says Geedy.  

The first thing you realize about American 
Generations Magazine is that it is a quality 
publication filled with interesting articles, compelling 
photographs and none of the usual advertisements 
consumers have grown accustomed to.  Each issue 
contains tons of feel-good articles on lots of topics … 
like travel, non-profits, cuisine, recipes, highlighted 
artists and the trademark Generations feature, which 
profiles a company, product or solution that•s been 
around for generations.  Then you take a close look 
at the cover and realize that it•s been sent to you as 
a gift from your trusted insurance agent or go-to 
attorney … with a personalized letter on the inside, 
which thanks you for your business.  And, best of all, 
it comes delivered to your home free of charge.

American Generations Magazine gets people 
talking, but more importantly, it makes people feel 
appreciated.  •Word of mouth has always been the 
best advertising,Ž says Geedy.  •People do business 
with people they trust and people they know.  And 
in today•s ever-changing, fast-paced world, American 
Generations Magazine is the perfect way to reach 
customers on a personal level.Ž  

As CEO and Publisher of American Generations 
Magazine, Geedy has taken great care in ensuring the 
ease in which his clients can create and customize 
their own covers and letters.  After spending nine 
months developing the easy-to-use software, he has 
made sure that logging-in, maintaining a database 
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Regular client contact is 
not just a good idea, it•s 
an absolute must.
James Geedy, American Generations Magazine

of clients and uploading photos and logos is fun and 
simple.  In all, it takes as little as 15 to 20 minutes to 
set up.  Not only is it virtually effortless to navigate, 
it does all the legwork for you.  After each issue 
is personalized and sent out, American Generations 
Magazine emails readers on behalf of the client making 
sure they received and enjoyed the gift.  These emails 
are often returned with feedback, which is then posted 
to the client•s personal portal on the Website. 

It is estimated that 37 percent of customers 
leave due to lack of personal attention.  American 
Generations Magazine stops this customer loss.  The 
impact of American Generations Magazine is more 
customer referrals, customer loyalty, the stimulation 
of prospective customers into action and being able 
to maintain brand awareness.  It has been shown that 
American Generations Magazine clients receive on 
average a triple digit return on their investment.  It•s 
perfect for any professional or company in the service 
industry … whether it be an insurance agent, attorney, 
mortgage broker, real estate agent, financial advisor or 
just about any other similar business.  It truly is ideal 
for anyone who wishes to stay in touch with their 
customers.

Geedy•s passion for his product, his strong business 
sense, his commitment to client service and, above 
all, his unwavering integrity in all things he does 
has propelled American Generations Magazine into 
a successful venture.  His company has been such a 

quick success that in little more than a year, it has 
already allowed Geedy to expand to the West Coast.  
Geedy•s sole goal was to create a unique program 
that would play a significant part in improving each 
of his clients• opportunity to close more business 
and appreciably improve profitability.  This he has 
accomplished, and the admiration of his fellow 
entrepreneurs proves it.

•Determined, risk-taker, relationship builder, 
tenacious and loyal - all represent some key attributes 
of this young entrepreneur.  Having a previous close 
working relationship and now a continued business 
relationship with Jim has been a great value to me 
and those he has helped me to serve,Ž says Mike 
Greene, Action Coach.

•When you need a determined, focused and 
impassioned entrepreneur/publisher who not only 
possesses remarkable acumen in business matters, 
but can also conceptualize, create and publish high-
quality, business-to-business magazines at affordable 
pricing, then Jim Geedy, CEO and Publisher of 
American Generations Magazine is an individual 
you should know. Jim•s extreme wit, down-to-earth 
approach and can-win attitude make him a valuable 
player on anybody•s team,Ž says Cindy LaVigne, 
Cornerstone Project Solutions.

For more information on how to join this growing 
business and reach your valued customers on a 
personal level, visit www.myagmag.com.
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